GDPR Quick Guide: Muthill Golf Club

The General Data Protection Regulation (GDPR) comes into force on 25 May 2018 and is intended to
harmonise European data protection laws to meet the demands of the ‘big data’ era. In order for
businesses to be compliant with the GDPR by the time that it comes into force, significant technical
changes will need to be implemented by many businesses to avoid potentially substantial penalties
or litigation.
Whilst this will pose challenges, it is also a great opportunity for businesses to reformulate their
attitude to data protection and implement long-term cultural changes to apply the principles of data
protection by design and default.
Why is the GDPR needed?
Data is no longer wholly stored in structured database as had been envisaged under current
European privacy laws, but instead consists of unstructured electronic information across various
media (emails, messages, photos, tweets, etc.) necessitating the introduction of a new legislative
framework. There has also been an explosion in the volume of data being created, with more data
having been created over the past two years than in the entire history of the human race. Data no
longer respects national boundaries. Information now flows around the world seamlessly,
instantaneously, and is often stored simultaneously across multiple locations.
Who will the GDPR apply to?
The GDPR will apply to any business, whether established inside or outside the EU, which offers
goods and services to EU citizens or monitors their behaviour. Please note that the GDPR will not be
materially affected in the event of Brexit.
What will stay the same?
The GDPR retains the core rules and principles of the Data Protection Directive, enshrined in UK law
by the Data Protection Act 1998 (DPA), regulating the processing of personal data. The existing rights
of individuals to access their own personal data; object to direct marketing; rectify inaccurate data;
and challenge automated decisions made about them are all enshrined in the GDPR.

What is new?
Financial penalties: Fines may be levied to the higher of €20 million or 4% of annual worldwide
turnover for data breaches. Individuals can also claim compensation from organisations for financial
loss or distress suffered.
Accountability, Reporting Duties & Privacy Notices
Companies will need to demonstrate that they comply with the GDPR via accurate record-keeping.
The extent of such records will depend upon the size of the organisation and level of risk having
regard to the nature of data being processed. Privacy notices must be concise and intelligible whilst
containing specific information about individual’s rights and the nature of processing of their data.
Businesses will need to report security breaches to affected citizens without undue delay and to
their regulator within 72 hours.
New rights for individuals
New rights include the right to erasure of data, the right to data portability and the right to object to
profiling activities.
Consent
Valid consent to process sensitive personal data will be more difficult to obtain and individuals must
be able to withdraw their consent at any time. Consent from a child will only be valid if authorised
by a parent.
Contact
If you have any queries about data protection, please contact the Club Secretary:
muthillgolfclub@btconnect.com

